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 Author's Preface

The Main Title: The Subtitle

The preface text starts here..... [DOUBLE-SPACED]

AUTHOR'S_NAME_IN_CAPS

ONE

Introduction

Main text starts here..... [DOUBLE-SPACED]

TWO

The Second Chapter Title


Chapter Two ext starts here... [DOUBLE-SPACED]
Endnotes

Chapter One

1. Simon Cottle, ed., News, Public Relations and Power (London: Sage Publications, 2003), 3.

Chapter Two

1. Roland Marchand, Creating the Corporate Soul: The Rise of Public Relations and Corporate Imagery in American Big Business (Berkeley: University of California Press, 1998).

NOTE: IF POSSIBLE, RE-START THE NUMBERING OF ENDNOTES AT THE BEGINNING OF EACH CHAPTER.
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